0.10 – 0.15
0.16 – 0.18
0.19 – 0.21
0.22 – 0.26
0.28 – 0.33

0.34 – 0.36
0.38 – 0.46

0.51 – 0.55
0.56 – 1.00
1.01 – 1.04
1.05 - 1.13

1.15 – 1.22

1.23 – 1.25
1.26 – 1.33

1.36 – 1.38
1.38 – 1.40
1.40 – 1.41
1.42 – 1.43
1.44 – 1.47
1.48 – 1.51
1.52 – 2.00

2.07 – 2.09

2.17 - 2.19
2.20 – 2.26

I think you need to think about what your
app is going to do
in the context of people’s daily lives.
Now, if you can’t imagine that,
then you probably should rethink whether
you even need an app at all.
And I think a lot of people jump to a conclusion when they see a lot of apps in the
market
that they’ll think that, oh my business
should also have an app.
But there’s a lot more to making an app
than getting it into people’s hands and
phones.
In the early stages of the app store a lot of
people started to make
their own company apps and branded
apps, single branded apps,
but the problem with that is the lack of
content
and with limited content it has very little
drive or motivation for people to actually
open the app, just to use it.
And one of the ways for small businesses
to get around that is to participate in platform apps.
What is a platform app?
A platform app is actually where some
other company has created a platform that
runs in a mobile app format
and that you as a small business could
participate in.
For example, Facebook is a platform.
Twitter is a platform.
Foursquare is a platform.
And you can use these platforms to promote your business
and because these platforms already have
a lot of content on them
you do not have to worry about people
not having the incentive to open these
apps in order to see the content.
Basically when you consider which platform to participate in
you should look at the platform and see its
usage, see how many people are using it.
And for a platform like OpenRice,
it’s fairly obvious that if you are a restaurant, you should start using it because
every other restaurant is on it.

2.32 – 2.37

2.38 – 2.41
2.42 – 2.43
2.44 – 2.47
2.48 – 2.53

2.54 – 3.01
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End

As a business you should think of where are
people’s eyeballs when they are on the mobile
phone.
If you look around, people will be playing
games,
people will be using Facebook
and Facebook is especially popular amongst
the Hong Kong crowd
and I think that is the number one platform
that a lot of services and restaurants should
look at.
As a restaurant you could create a fan page on
Facebook to tell people about your services,
your new dishes,
and you could also do mobile apps which
actually could insert themselves into people’s
newsfeed on their mobile Facebook app.
And that I think is a good way to promote your
restaurant in Hong Kong.
I think there are also other free platforms that
restaurants could take advantage of, even
though they’re not highly used,
but at least it’s a way to get your name out
there
and it will be a platform like Foursquare, for
example.
It may not have a high user base in Hong Kong,
but as an English-focussed app there is a substantial number of expats actually who use the
app,
as well as tourists, so if you have your listing up
there,
people could discover your service and that
doesn’t cost anything.

