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. Asnapshot of attitudes to international trade and future trading opportunities
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The American Express Fresh Frontiers report is a global study that examines businesses’ As an independent study, the Centre for Economics and Business research (Cebr) also
views of, and plans for, international trade. identified the top countries with the most untapped trade potential for UK businesses.

On our behalf, Vitreous World spoke to businesses in the UK to get their views on global trade.”
ECONOMIC MODELLING CAN IDENTIFY ‘FRESH FRONTIERS’

e TN ERATIONAL By exploring trade drivers — including business environment, economic performance and regional trade agreements —
TRADE TO EXPAND IN VOLUME businesses can identify a whole host of countries with untaplped trade potential: the “Fresh Frontiers.”

And when it comes to the top countries for trade potential around the world, the USA takes the first spot. But what's
39 0/0 clear from this list is that businesses should look beyond those that immediately spring to mind when exploring new

o ) ) ) trade opportunities.
of respondents say it is important are looking to increase their

to their organisation’s success levels of international trade in
the next 12 months.

Accountable for an average

of their revenue And they are highly diligent

about their international trade
strategy, with:

76%

of respondents stating that their
organisations review the markets
they trade with on at least a
quarterly basis.

BUSINESSES ARE EMBRACING
MEASURES TO SAFEGUARD PAYMENTS

42%

v of businesses are looking to trade

And 89% agree they are effective in with new partners in the next year
mitigating against currency volatility
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*Vitreous World conducted 1,509 online interviews amongst financial decision makers within organisations that trade internationally. A minimum of 250 interviews were conducted in each of the following six markets in October 2017: Australia, Canada, Hong Kong, Mexico, Singapore and the UK.



