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HOW TO USE 
SOCIAL MEDIA TO 
HELP YOUR SMALL 
BUSINESS THRIVE
Learn how social media can help you attract and engage 

with customers while supporting your business growth.

SOCIAL MEDIA IS LIKE YOUR ONLINE 
STOREFRONT TO WELCOME CUSTOMERS

Most popular social media channels by total million users1

8 in 10 
internet users 

are on social 
networks2

Your customers are likely looking for media to hold their attention, educate or inform 
them on certain topics or simply provide entertainment. See what kind of content 
your audience engages with most when you try these social content tactics.15

KEY TAKEAWAY 
Social media content should be social. Don’t hide behind boring 
promotional content.16 Have a conversation with your customers.

2 
Inspire and share user-generated content 

(UGC), including reviews, photos and/or videos.

3 
Highlight actionable tips, 
recipes and hacks your 
audience can use today.

STEPS TO BUILDING YOUR 
SOCIAL MEDIA STRATEGY4

STEP 1 Identify and understand your target audience.

ENTER 
FOR A 

CHANCE 
TO WIN

1 
Host a giveaway 

or contest.
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WHICH IS BETTER?

5 
Post polls around habits 

and preferences.

WANT MORE INSIGHTS, TIPS AND 
TOOLS FOR YOUR SMALL BUSINESS?

STEP 2 Choose 1 to 2 priority platforms based on your target audience and business goals.

Recommended channel, based on the following goals:5

Increase reach

Grow your business

Share visual content 

Fulfill customer service 
(via DMs)

Share short-form video content

Inspire other social content 

Keep up with trends

Join conversations relevant 
to your target audience

One or two key platforms can drive >90% of your social media ROI6

STEP 3 Determine your posting cadence/calendar.

Ideal posting frequency and times:7, 8

Post once a day 
Tues., Wed., Thurs. 8 am–1 pm

Post one-two times a day 
Mon., Tues., Wed. 11 am–2 pm, Sat. 10 am

STEP 4 Follow best practices for each platform.

Upload videos, which are the star of social content. 
Posts that use rich content like this, as well as gifs and 
images, tend to be favored.9

Leverage Facebook shop. To open a shop, you’ll need 
a Facebook Business page and then go through the 
simple steps of opening a shop.10

Use lead magnets — anything from free e-books, 
guides, vouchers or a free consultation accessed when 
someone enters their contact information.11

Include 3 to 5 hashtags, mix popular and niche 
hashtags, and update them for each post to avoid 
repetitive content.12

Work with influencers. They can expose your 
brand to new potential customers, help you build 
credibility and trust, as well as drive customer 
purchase decisions.13

Add product tags,14 which can help make it easier 
for new customers to find you.

If you want visible results, customize your content to fit each platform’s unique culture and requirements.

4 
Pose open-ended questions, 

like asking for opinions on 
new product launches.

WAYS TO CREATE ENGAGING 
SOCIAL CONTENT5
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years

25–34 
years

10–19 
years

15–25 
years

18–29 
years

Largest age group by channel:3,4
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