
U.S. click-and-collect eCommerce sales are projected to leap 60.4% in 2020 to
$58.52 billion 4

DID YOU KNOW?

Put safety first. Show your customers you care by implementing welcoming practices 
that value your customers’ health and safety.

Create a Safe and Welcoming Environment

of consumers surveyed said stepping into a 
business in which employees are wearing 
masks would make them feel more at ease.269%

of consumers surveyed said they would feel 
more comfortable if businesses regularly 
sanitized high-touch surfaces.181%

of consumers surveyed 
expect more brands to 

offer curbside pickup as a 
result of COVID-19.3

64%

WELCOME CUSTOMERS
BACK WITH FRICTIONLESS 
EXPERIENCES
Ways you can help improve your customers’ experiences to keep them coming back.
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To be ready for whatever comes

Visit the Merchant Insights Hub

For more trends and insights

U.S. eCommerce sales are projected to surge 18% to $709.78 billion in 2020.11

DID YOU KNOW?

76%
of consumers surveyed prefer to 
shop online right now to avoid 
germs in stores.8

65%
of online shoppers are browsing 
or buying from their mobile 
devices.10

Over

65%
of consumers who have shifted from brick-
and-mortar shopping to eCommerce will 
continue shopping more online after the 
pandemic ends.9

Customers are flocking to digital channels. Like in-store shopping, they want seamless, 
personalized and secure experiences and expect merchants to provide them.

Provide a Strong eCommerce Presence

50%
of consumers surveyed agree that 

using  contactless is safer for 
personal health than using cash or 

inserting or swiping a card.5

of consumers surveyed said their 
preferred merchants are allowing 

them to pay without touching card 
readers.6

42%

Show customers you value their time and money by reducing contact and increasing payment 
options at checkout.

Make “No-Touch” Payments Part of Checkout

American Express and 
most major credit card 
networks do not require 
signature at checkout

You will NOT  be held liable for not having a signature on American Express Fraud transactions

70% of consumers surveyed said being surcharged makes them feel like the 
merchant does not appreciate their business, while 72% said it leaves a bad 

impression on their entire experience with the business.7

DID YOU KNOW?

Improve your customer experience
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